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United Arab Emirates
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China
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Russia

Italy

Belgium

Extremely Likely (9-10)

68%

Likely (7-8)

19%

Extremely unlikely (0-1) 

3%

Unlikely (2-3) 

2%

Neutral (4-6) 

9%

87% of visitors are extremely likely / likely to visit JGTD 
in 2025
How likely are you to visit the show in 2025? (on a scale of 0-10)

Source: Data from visitor survey

Top 10 visitor countries/regions



Finished Jewellery

25.7%Tools, Equipment & Technology 

10.2%

Services

5.4%

Others

6.2%

Display & Packaging

18.5%

Jewellery Materials

21.3%

Jewellery Parts & Accessories

12.7%

Wholesaler / Trading

18.7%

Private Jewellery Collector 

4.0%

Others

12.9%

Retailer / Online Shop

11.9%

Importer / Exporter / Distributor

18.2%

Manufacturer / Supplier

12.2%

Buying Agent

12.3%

Jewellery Designer

9.8%

Owner /Director / President

50%

Manager

20%

Sales & Marketing

15.7%

Buyer / Merchandiser

7.3%

Others

7%

Source: Data from visitor registration form

Main Product Interest

Main Business Nature 

Job Position

Visitor Demographics



Finished Jewellery

29.38%

Jewellery Parts & Accessories

16.36%

Jewellery Materials

21.9%

Display & Packaging

16.38%

Others

3.01%

Services

4.56%

Tools, Equipment & Technology

8.41%
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UAE - Italy Golden Bridge Award TRENDVISION - WONDERLAND: Co-Creating  
the Future of Luxury and Jewelry

Dubai Business Group for Gold and Jewellery Designers  
and Ebdaa International Award 2024

Middle East Jewellery Designers’ Forum by  
The New Jeweller

Pavilions

Onsite Events



What the buyers say

“I found new companies from Singapore 

and Sri Lanka that I can source from. 

JGTD brings together all jewellery-

related products under one roof. I am 

also confident of the quality of the suppliers 

present at the show.” 

Svetlana Chussovitina, Director of Goldberry Jewelry Products, 
Kazakhstan

“JGTD is a very important and international hub for the jewellery sector. 

It covers all categories from packaging and fine jewellery to 

loose stones and manufacturing technologies. We 

have found two to three Chinese companies from 

Shenzhen that produce very nice jewellery, 

especially in CVD and HPHT stones, which are 

trending in the international market.” 

Neophytos Neophytou, General Manager 
of Neophytou Jewellery, Cyprus

“My goal is to find coloured gemstones 

that will allow me to create different stories 

through my jewellery. I came across a number 

of interesting coloured gemstone providers at 

the show.” 

Yolanda Yara Cunjuca, Founder of By Yara, 
Angola

“I found many potential business partners at 

JGTD.”

Freid Chen, CEO of Rosy Clouds Diamonds 
Co Ltd, China



“We are at JGTD because we see it as a 
strategic point for customers, not only 
in Dubai, but also for the surrounding 
areas. Therefore, we expect to meet 
not only local clients but also those 
from Saudi Arabia, India and other 
neighbouring countries. This is also the 
reason why we are opening an office here – 
to be closer to our customers and to support 
their business activities.” 

Enrico Guidi, Export Manager of Faro Srl, Italy

“Dubai has created an ecosystem for the diamond 
industry that will only get stronger in time. This is the 

right place for us to be in and the right 
show to solidify our presence in  the 

market.” 

Nilesh Chhabria, COO of Finestar 
Jewellery & Diamonds Pvt Ltd, India

“We are very happy to introduce our brand of 
fresh and youthful 18-karat gold jewellery to the 
global market. The show has been extremely 
successful for us, offering us opportunities for 
expansion.”

Lisa Osimo, Owner and Designer of Lisa O., Italy

“We attended JGTD to get closer to our customers and 
showcase our unique collections to a broader audience. The 

market is literally global – there are buyers coming from India, the US and 
Europe.” 

Maria Psarrou, Operations Manager of Arcadia Gems DMCC, UAE

“JGTD is a very important show; it is strategic for worldwide markets. Dubai 
is an international hub that serves as a gateway to the Middle East, the 
Americas, Europe and the Far East. In my opinion, it could be an important 
show and could grow more and more, especially within this new venue, the 
Dubai Exhibition Centre.” 

Piero Speggiorin, Product Development &  
Export Manager of Maria De Toni Srl, Italy

What the exhibitors say

PHOTOS & 
VIDEOS


